COMPANY NEWS 


Reynolds Planning 
-A 25-Cigarette Pack 


In a departure from traditional 
■•cigarette packaging in the United 
'-’' State*, R, J. Reynolds Industries in- 
■*" troduced a new cigarette yesterday 
"* and aaid it would be sold In packs of 25 

• ' instead of tbe usual 20. 

Reynolds said the new packs would 
be priced slightly higher than packs of 
*■ - 30 cigarettes, but it said a carton con- 
-' tabling 223 new cigarettes would be 
■* sold tor the same price as other 
- ' brands’ 200-cigarette carton. The new 

* ■ carton will contain nine packs, not 10. 

Reynolds said the new cigarettes, In 
■' • their necks of 25, would be called Cen¬ 


tury and would be of the same quality 
as other Reynolds brands such as Win¬ 
ston, Salem and Camel. 

"This brand is aimed at the older, 
prudent shopper, the same people who, 
go to a discount house for designer 
clothes or buy a Volvo,” said James 
W. Johnston, executive vice president 
of the R. J. Reynolds Tobacco Compa¬ 
ny, a Reynolds subsidiary. 

S imil ar to European Methods 

Unlike generic cigarettes, Mr. John¬ 
ston said, the Century regulars and 
Century Light cigarettes will not be 
made of less expensive tobacco 
blends. 

The new marketing approach, simi¬ 
lar to European practices, is the latest 
round in competition with Philip Mor¬ 
ris Inc., which is threatening the 
Reynolds position of No. I in cigarette 
sales in this country. 

Mr. Johnson said his company 
would preserve Its profit margins on 
the new cigarette through lower pack¬ 
aging costs and a more modest adver¬ 
tising campaign than It uses for other 
brands. 

For example, he said, there will be 
no full-page advertisements, which 
ordinarily announce a new Reynolds 
product. He would not disclose the ad¬ 
vertising budget for Century ciga¬ 
rettes, but he said it was less than the 
$80 million ordinarily spent to pro¬ 
mote a new brand. 

Analysts said the move amounted to 
price-cutting and suggested that it 
- was prompted, at least in part, by the 
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R. J. Reynolds Industries’ new Century Lights, with 9 more cigarettes per 
pack and 29 more cigarettes per carton. 


Federal tax Increase. Congress dou¬ 
bled the tax last year, to 16 cents a 
pack from 8 cents. Cigarette sales In 
the first quarter of 1983 toll 5 percent. 

"Whether they can get by with the 
lower advertising budget depends on 
how quickly their competitors re¬ 
spond with a packaging technique of 
their own,” commented John Maxwell 
Jr., an analyst with Lehman Brothers 
Kuhn Loeb. 


The new cigarette will be available 
about July 5, the company said. 

Marketing may be hampered be¬ 
cause tax laws in several states, in¬ 
cluding New York and New Jersey, 
are based on the pack of 20. Until the 
laws are amended, company officials 
said. Century packs of 25 will not be 
sold in those states because they 
would be subject to a double tax—like 
two packs of 20 cigarettes each. 


9U9UM0Z 


Source: https://www.industrydocuments.ucsf.edu/docs/kjnj0004 








